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Grow with Google

Reach Customers
Online with Google

google.com/grow
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HI, I'M CORISSA

WEBSITE
corissasaintlaurent.com

EMAIL
hello@corissasaintlaurent.com

SOCIAL
@corissasaintlaurent

Grow with Google




AGENDA

O REACH CUSTOMERS WITH ONLINE ADVERTISING
How to advertise on Google and other sites.

O HOW GOOGLE HELPS BUSINESSES REACH CUSTOMERS
Learn how Google works and how your business can be found.

Q@ RESOURCES TO HELP YOU APPEAR ACROSS GOOGLE
Learn how to use Google Trends to increase visibility.

Grow with Google
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CONNECT WITH CUSTOMERS IN MOMENTS THAT MATTER

Billions of local searches happen
each month.’

4 out of 5 consumers use search
engines to find info like store
address, hours, and directions.?

85% of all transactions still
happen in local stores.?

Google Internal Data
* Google/Purchased, U.S., “Digital Diary: How Consumers Solve Their Needs in the Moment," n=1,000 U.S.

smartphone users 18+, responses=14,840, needs=10,540; May 2016.
3 Google internal data, Jan 2017.

Grow with Google



HOW SEARCH WORKS

e A web crawler is software that
fetches and indexes publicly
available web pages.

e Google’s crawler, called
Googlebot, follows links from
page to page, sending website
info back to Google.

Grow with Google




GOOGLE ORGANIZES INFORMATION

e Infois stored in Google’s index. u

e The index organizes info by page
content and other factors.

Grow with Google



WHEN SOMEONE SEARCHES...

e (Googlebot crawls and indexes
billions of web pages.

e When someone searches
Google, relevant and useful
results—pulled from the
index—are displayed.

Grow with Google



A PERSON ENTERS A SEARCH QUERY

Google

GoogleSearch  I'm Feeling Lucky

Grow with Google



GOOGLE CREATES A SEARCH RESULTS PAGE

Google

S e a rC h re S u I tS Al Maps News Images Shopping More

i n C I u d e : About 1,510,000 results (0.56 seconds)
I —
I

URLs —

I —
I
I —
1
I
—
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GOOGLE CREATES A SEARCH RESULTS PAGE

Google
S e a rC h re S u I tS Al Maps News Images Shopping More
i n C I u d e : About 1,510,000 results (0.56 seconds)
URLs —
]
|
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GOOGLE CREATES A SEARCH RESULTS PAGE

Google
S e a rC h re S u I tS Al Maps News Images Shopping More
i n C I u d e : About 1,510,000 results (0.56 seconds)
URLs —
]
Descriptions
I

12 Grow with Google
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GOOGLE CREATES A SEARCH RESULTS PAGE

Google &

Mail Images o o
S e a rC h re S u I tS Al Maps News Images Shopping More Settings Tools
i n C I u d e : About 1,510,000 results (0.56 seconds) ‘
Profile
URLs = m-.
——————— I
Descriptions
S

13 Grow with Google



GOOGLE CREATES A SEARCH RESULTS PAGE

Google
S e a rC h re S u I tS All Maps News Images Shopping More

m ay i n C I u d e: About 1,510,000 results (0.56 seconds)

Shopping ads

Text ads

14 Grow with Google




GOOGLE CREATES A SEARCH RESULTS PAGE

Google $ Q v e 5 O @
| I
| e ——
|
|
Related searches
appear below ™ s
search results — —
Goooooooooogle >

15 Grow with Google



OO OnOD oo
OO O OD O
OO O OD O

=)

ACTIVITY: ORGANIC SEARCH RESULTS

‘ Open a web browser and visit google.com

e Search for words and phrases that should
surface your business in the search results.

Do you show up?

If yes: What text appears? How does it
look? Where do clicks take you?

|
Fo>

@ @ If no: What sites show up? Do you
o000 2% recognize these businesses?
=y |
ABAA

Iﬂlﬂﬁ h ‘ % %‘ ‘ = |§'\
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Resources to help you
appear across Google
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CREATE A FREE BUSINESS PROFILE ON GOOGLE

Google Yy Q ot mes 3 O (@)

Stand out when customers
search for your business or
businesses like yours on
Google Search and Maps.

\} Maps News Images Shopping More Settings Tools

>

About 1,510,000 results (0.56 seconds)

-
Proson @ 97
)

Kingstowne Library ¢

R S e
See photos See outside

Honest Soul Yoga

5.0 %% % % % 191 Google reviews

Yoga studio in Newington, Virginia

sEE SCHEDULE

Honest Soul Yoga @

4.9 %Kk (204) =
. Yoga studio in Newington, Virginia + Open = Located in: Landsdowne Centre
oodle.com/business st s
- OVERVIEW UPDATES REVIEWS ABOUT Hours: Open - Closes 9PM ~
P | Phone: (571) 969-6421
© © @ E =
E . -
CALL  DIRECTIONS  SAVE WEBSITE Ko ks plsce/Aswver ouUci qliessons
( SEE SCHEDULE & BOOK ) - Questions & answers ks queston
See all questions (1)
| —
[ &

@ 0470 Landsdowne Centre Dr, ’ |
Alexandria, VA 22315
Located in: Landsdowne Centre
|

< + @ -

Grow with Google



TIPS FOR APPEARING IN ORGANIC RESULTS

Google ¢ Q e mges

e Relevant, original content

All Maps News Images Shopping More Settings Tools

About 1,510,000 results (0.56 seconds)

e Logical organization

honestsoulyoga.com/ v
Honest Soul Yoga A Flow and Restore Yoga studio in the Kingstowne/Ft Belvoir area of Alexandria Virginia. We offer a
Honest Soul Yoga > home variety of yoga classes every week.

:
e Good page titles

Belvoir area of Alexandria Virginia. We offer a variety of
yoga classes every week.

and descriptions

West Springfield

e Optimized images

Schedule » Honest Soul ...

e Fastloadtime

Honest Soul Yoga (@HonestSoulYoga) | Twitter
Twitter > honestsoulyoga

. ° . The latest Tweets from Honest Soul
e Optimize for mobile Eemiain
Soul Yoga, we believe yoga is for Soul
everyone. Offering various levels of
Flow and Restorative Yoga - your

transformation starts here.
Alexandria ...

P sy \

Honest Soul Yoga | FITNESS | RETAIL - Greater
Springfield Chamber of Commerce, VA

Grow with Google



MORE TOOLS TO MAINTAIN A STRONG ONLINE PRESENCE

Think with Google @

ramyse  ——T—— 1 he Test My Site tool

A slow mobile site

limits your business. CheCkS Site Speed

g.co/testmysite

20 Grow with Google



MORE TOOLS TO MAINTAIN A STRONG ONLINE PRESENCE

Think with Google Q

Test My Site
A slow mobile site
limits your business.

Enter your domain

g.co/testmysite

21

Google SearchConsole

Improve your performance on
Google Search

Search Console

( ) measures site

performance

Search Console tools and reports help you
measure your site's Search traffic and
performance, fix issues, and make your site
shine in Google Search results

g.co/searchconsole

Grow with Google



MORE TOOLS TO MAINTAIN A STRONG ONLINE PRESENCE

Google Search Consol =  Audience [G]
i i ogle Search Console
Think with Google ) g
Improve your performance on February < > =
Google Search

Test My Site Audience overview e Goog Ie An alytl cS
A SIOW mobile Site oy Users Sessions New users .
fimits your business. ) | 3oc [RECRET shows behavior

== Users over time LT.I n\ - t
| 3696 on your site
Enter your domain )
Search Console tools and reports help you 375
measure your site's Search traffic and 300
performance, fix issues, and make your site 225
[ — 78 shine in Google Search results 150
P
> 75
O 0
o Start now

D e :K Audience by acquisition
y —— I

g.co/testmysite g.co/searchconsole g.co/analytics

Grow with Google



IDENTIFY POPULAR SEARCH TERMS WITH GOOGLE TRENDS

Google Trends helps you

explore what the world is b . ity *+ At comparion
searching for. See _

search interests from s

global to city level. S — W\ M (/j\( W |
® Bikram Yoga : . \l\ A ? ‘,-":
g RO PAAA

g.co/trends oo

= Virginia, Past 12 months
Compared breakdown by metro Meto v ¥ < <

Interest over time : ® Vinyasa ® Bikram Yoga @ Hatha Yoga Sort: Interest for Vinyasa v

o ‘ 1 Colorado Springs-Pueblo CO |

Grow with Google
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ACTIVITY: TRY GOOGLE TRENDS

Open a web browser window and visit
g.coltrends

Enter words or phrases related to your
business; compare results

Narrow down results by location

Adjust date range

|
Fo>
0000

Explore related queries
00|
BEEA| <2
00| = /é\\
AEAA
e A T T e
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Reach customers with
online advertising
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WHERE ADS CAN APPEAR

eoe coe
)
Google L Q i e 5 O @) Google v Q X )
Al Maps  News Images  Shopping  More Settings  Tools
About 1,510,000 results (0.56 seconds)
— — — — —

Honest Soul Yoga

25% Off Gift Bundle I Honest Soul Yoga
@wwwh iestsoulyoga.com/about/sot

we 25% when you buy a oo ren iendly yoga mat with any yoga apparel. Buy today!

Google Search Network Google Display Network

Grow with Google
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START WITH A SMART CAMPAIGN

Smart campaigns are designed
for small businesses. Set up and
run ads in a few steps.

ads.google.com

Go rgle Ads Overview How it works Cost FAQ Advanced campaigns Contact

Grow with Google

Grow your
business with
Google Ads

Get in front of customers when they're searching
for businesses like yours on Google Search and
Maps. Only pay for results, like clicks to your
website or calls to your business.

Call to get set up by a Google Ads specialist
. 1-844-245-2553+
a

Mon-Fri, 9am-9pm ET

. 1-844-245-2553* Signin

Google

(=

dance classes

Ad - ascendancestudio.com

Ascendance - Kids Dance Classes
All Ages and Styles. Try a Free Class Today



HERE’'S HOW TO DO IT

4 Google Ads | New campaign

o Your business & audience e Your ad e Budget and review o Set up billing

Describe your business
E n te r b u S i n eSS This info will be used to create an ad that reaches the right customers
name
name

0/120

Business website E n te r U R L

Example: www.example.com

BACK NEXT

- ”

28 Grow with Google
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SELECT A GOAL

4. Google Ads | New campaign

What's your main advertising goal?

Ads that focus on a specific goal help you get the results you want

2 Get more calls v
1 Get more visits to your physical location v
E1 Get more website sales or sign-ups v

Experienced with Google Ads?

—

Grow with Google



CHOOSE AREAS WHERE ADS CAN SHOW

Google Ads | New campaign

Defi ne a radius o Your business & audience e Yourad — e Budget and review — o Set up billing

arou nd the Where are your customers?

Find new customers in the areas you serve ) ) .
Potential audience size

.
business O — || 28 s motc e & 3

people per month

What's your business address? This is an estimate of how many
people search on Google in your
) selected locations. Audience size
Q  United States X doesn't affect your cost

What radius around your business?

15 mi
®
L
3 a0
Nolan BuTalo Gap
e
B &
Cross Plains
Rising
_ Blackwell c
Nbvice
@ ]
Robert Lee Bronte +
Coleman a_Tlt
Talpa Browg
Jome - =
Ballinger Valera~ {7} santa Anna
BaNGE g0y
Hateilirey . Map data ©2019 Google Terms of Use Reporta map e

BACK NEXT
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CHOOSE AREAS WHERE ADS CAN SHOW

Google Ads | New campaign

o Your business & audience a Your ad e Budget and review ° Set up billing

Where are your customers?

Find new customers in the areas you serve

@ setup aradius around your business ¥ set up specific areas

Where do you want your ad to appear?

Potential audience size O d d
2,415,552 r, a

people per month

)
This is an estimate of how many S eCIfIC areas
people search on Google in your

selected locations. Audience size

Alexandria €3  Springfield €3  BelleHaven €3  Groveton €)  RoseHill €  Franconia 3
doesn' affect your cost

+ Add location (city, state, or country)

- st SOUTHEAST

== Seven Corners WASHINGTON. (7)
Lo , :
Bailey's S,
o Fairfax Crossroads )
Marlow i
L Hei
ghts G
Fairfax Station w2 Joil
Burke NG AT
HillGlassmanor
Donovans
Corner: + to
Friendly
arrs Corner
Mt Vernon =
vl (@D
547) ort Belvoir Map data ©2019 Google  Terms of Use!/ Repartia map error

BACK NEXT

e —
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DESCRIBE THE PRODUCT OR SERVICE

X 4. Google Ads = New campaign

o Your business & audience a Your ad e Budget and review o Set up billing

Define your product or service

Which language do you want to advertise in? . n e
Potential audience size
English +

oo 11,097

. . @BR eople per month
What is your business category?

Choose category

Yoga Studio X people search for businesses like
yours in your selected locations.
Audience size doesn't affect your
cost

What specific products or services do you want to promote in this ad?

We'll show your ad to people searching for similar terms on Google
+ ADD ANOTHER

Suggested for you

Choose products O O O @ O

Or Se rvi Ces to <+ Beginner CIasses) <+ lyengar Voga) (+ Kundahn\Vuga) <+ Private Lessons)
<+ Karma Voga> <—+— Ashtanga Voqa) <+ Prena(a\Yoga) <+ Power‘/oga) <+ Baby With Parem)
promote

BACK NEXT

_/
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WRITE YOUR AD

Highlight the products and services you offer, and what makes your business unique

Ad #1

e Three headlines

Your Local Yoga Studio Your ad preview

22150 Your Local Yoga Studio | Honest Soul Yoga |
Headline 2 Experienced Instructors
o 30 characters max, each
? 16730 Yoga Classes to Help You Get Stronger and Experience

More Joy. Learn Details! Enjoy All Benefits Yoga Has to

Headline 3 Offer. Visit Honest Soul Yoga Today.

Experienced Instructors

e Two description lines aa s

Description 1

Yoga Classes to Help You Get Stronger and Experience More Joy. Learn |

77/90
o 90 characters max
Enjoy All Benefits Yoga Has to Offer. Visit Honest Soul Yoga Today.
67/90
e One display URL
Clicks on your ad go to ()
http://honestsoulyoga.com/ A4

o Choose the most relevant
page on your site

Grow with Google



SET YOUR BUDGET

Select a budget

or enter your
own

4 Google Ads = New campaign

Q Your business & audience Q Your ad e Budget and review

Set your budget

Select the option that works best for your business and the results you want. You can make updates any time.

$1 0 daily average + $304 monthly max

Reach an estimated 17,620 - 29,510 people and get 230 - 400 ad clicks per month

RECOMMENDED FOR YOU ®

$ 1 4 daily average + $426 monthly max

Reach an estimated 24,700 - 41,310 people and get 330 - 560 ad clicks per month

S 26 daily average + $790 monthly max

Reach an estimated 45,940 - 76,710 people and get 620 - 1,040 ad clicks per month

ENTER YOUR OWN BUDGET

BACK NEXT

How your budget works

What you pay for
You only pay for ad clicks or calls to your
business.

Your daily average

Some days you might spend less than your
daily average, and on others you might spend
up to 4 times as much. But over the month
you won't pay more than your monthly max.

If you change your mind

Try running your ad, but no need to commit.
Change your budget or cancel your ad at
anytime.

Currency: US Dollar ($) +

See estimated
audience size

—V

34
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REVIEW CAMPAIGN AND LAUNCH

X 4 Google Ads | New campaign

.
YO u Ca n . @ Yourbusiness & audience — @) Yourad — () Budgetand review

Review your campaign settings

Edit or pause at any time -
e See performance reports: i i
clicks, impressions, and spend
e Choose days and times when

honestsoulyoga.com~

Yoga Classes to Help You Get Stronger and Experience More

the ad is eligible to appear
e Remove irrelevant search

phrases S~y
e Connect to Google Analytics e

Your products or services
yoga mat

EDIT

duaczmmenpe T=msoruse|| Product or service

Budget

$7.00 ssyaversse>
$2713.00 manty msimam

EDIT

B E————————————

Grow with Google
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ADDITIONAL ADVERTISING OPTIONS

Use Smart Shopping campaigns to
promote online and local inventory

google.com/retail/solutions/shopping-campaigns

Show video ads on YouTube and
across Google Display Network
youtube.com/ads

Google 4 Q

See refrigerator

=

mple Example
' duct Title Product Title
= O rerigeratrnot cooling a ox 0 8 @
9.99 $999.99
\\‘\\&x“\\ nple Websi... Example Websi...
. a < x (41) H A kKA (30)

www.example.com

9 Get a quote
opLAY

Product rating

Get a quote
www.example.com

Refrigerator Not Cooling - What to Check
2474926 views 1K BISE A SHARE = SAVE

Grow with Google

Mail Image

Sponsor¢

9 In store.

Example
Product Ti
$999.99
Refurbishe
Example W



OO OnOD oo
OO O OD O
OO O OD O

=

Recap and resources

HE
o

00
Z@::@: %é%m\\ 5 |AAFAR
B %‘ 21 ‘é?ﬁ\ Qﬁ@ﬁﬁ

N\~

—
fr— |

]



YOUR NEXT STEPS

38

Create a search-friendly
website with useful info.
It should load quickly

and work on all devices.

O

Explore resources like
Google My Business,
Test My Site, Search
Console, Analytics, and
Trends.

Grow with Google

@

Consider online
advertising to reach
more customers across
Google and other sites.
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RESOURCES

Google My Business

Test My Site

Google Search Console
Google Analytics

Google Trends

Google Ads

Smart Shopping campaigns

YouTube Advertising

google.com/business

g.co/testmysite

g.co/searchconsole

g.co/analytics

g.col/trends

ads.google.com
google.com/retail/solutions/shopping-campaigns

youtube.com/ads

Grow with Google



GOOGLE PRIMER: BUSINESS AND MARKETING LESSONS

e Quick, easy lessons on your phone
e Learn whenever you have a few minutes free
e Practical, personalized next steps

Google Primer Suggested Minicourses

Tips for Building a

Make Your Website Work Hard for Your Business )
Successful Website

Get Online with a Strong Business Website
Connect with Customers by Taking Your Business Online

sssssssss

Quick Tip —

Download the Primer app
g.co/primer/fromhome & Aopsiore

(]

Grow with Google #growwithgoogle


http://g.co/covid19/smb-ads

SKILLSHOP: TRAINING ON GOOGLE’S PROFESSIONAL TOOLS

Develop skills you can

apply right away with free
e-learning courses. Learn
at your own pace and get
Google product certified.

Quick Tip:
Master Google tools
g.co/skillshop

41

All Topics

N

Google Ads

Grow your skills using Google Ads to advertise
your business online, and get Google Ads
Certified.

YouTube

Grow with Google

(@

Google Marketing Platform

Learn how to achieve your marketing objectives
and get certified in Google Marketing
Platforms.

Google My Business

=% 7

An”
l' ()

Analytics Academy

Learn about Google's measurement tools so
that you can grow your business through
intelligent data collection and analysis.

Google Ad Manager



http://g.co/covid19/smb-ads

GROW MY STORE: PERSONALIZED TIPS FOR IMPROVING YOUR ONLINE STORE

Whether you sell online or
in-store, boost your
business with a quick and
easy evaluation of your
retail website.

Quick Tip:
Get your report
g.co/growmystore

42

Grow My Store

Your weosite

store.google.com

Online o

l-—o —

PRODUCT INFORMATION FLEXIBLE FULFILMENT

PERSONALIZATION

Product details Basket Personalized accounts

Looking good. Your products are
clearly listed and described on

You've got this in the bag.
Customers can easily add, view
your site. and delete 'basketed' items across
different devices.

VIP treatment. You're driving
engagement by allowing users to

sign up for personalized accounts.

Get my full report

CUSTOMER SERVICE
Social media

Well connected. You have at least
two social media accounts linked
to your site, so customers can
reach you elsewhere.

——

Grow with Google
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QUICK HELP VIDEOS FOR SMALL BUSINESSES

e Watch short videos to learn how
to use Google's tools

e Find answers to frequently Quick Help
asked questions

e Learn about new features

Get answers to get
tasks done.

Grow with Google

Quich Melp

Get answers to get
tasks done.

———tesn
i -
“« & ~ o0 @

kel U

Quech He'p for Smal Businets Owreny

How do | create a
YouTube channel for
my business?

Quick Tip:
Watch on Youtube
g.co/grow/quickhelp

Grow with Google

#growwithgoogle


http://g.co/grow/quickhelp
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FREE ONLINE TRAINING AND TOOLS AT GOOGLE.COM/GROW

For teachers and students
Bring digital tools into
your classroom.

For local businesses
Help new customers find
you online.

For job seekers
Boost your resume with a
new certification.

For developers
Learn to code or take your
skills to the next level.

Grow with Goagle Quevioy  Procram

Fér Teachers
and Students

Grow with Google

Free training, tools, and events to help you
gronv your skills, career, or business.

Iwant to learn new skills v

Teach digital basics with a video-hased curriculum

Appied Digital Sleis

Start a computer science club at your school

CEFirst

Bring your lessons to life with virtual and augmented
field trips

Fxpeditinnz Paneer Pragram

Learn te use digital tools in your classroem

Google for Education Trainirg Center

VIEW ALL PROGRAMS

Grow with Google
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Grow with Google

Thank You

corissasaintlaurent.com/events

#GrowWithGoogle
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